The Effect of Personalized Virtual Model and Voice Chat Support on Presence in Collaborative Online Shopping by Kim, Hong-Ki et al.
Association for Information Systems
AIS Electronic Library (AISeL)
SIGHCI 2008 Proceedings Special Interest Group on Human-ComputerInteraction
2008
The Effect of Personalized Virtual Model and Voice
Chat Support on Presence in Collaborative Online
Shopping
Hong-Ki Kim
Yonsei University, khk8099@yonsei.ac.kr
Kil-Soo Suh
Yonsei University, kssuh@yonsei.ac.kr
Dongmin Kim
University of New Brunswick, dongmin_kim@yahoo.com
Follow this and additional works at: http://aisel.aisnet.org/sighci2008
This material is brought to you by the Special Interest Group on Human-Computer Interaction at AIS Electronic Library (AISeL). It has been accepted
for inclusion in SIGHCI 2008 Proceedings by an authorized administrator of AIS Electronic Library (AISeL). For more information, please contact
elibrary@aisnet.org.
Recommended Citation
Kim, Hong-Ki; Suh, Kil-Soo; and Kim, Dongmin, "The Effect of Personalized Virtual Model and Voice Chat Support on Presence in
Collaborative Online Shopping" (2008). SIGHCI 2008 Proceedings. 7.
http://aisel.aisnet.org/sighci2008/7
Kim et al. The effects of virtual model and voice chat on collaborative shopping 
 
84 
 
The Effect of Personalized Virtual Model and Voice Chat 
Support on Presence in Collaborative Online Shopping 
 
Hong-Ki Kim 
Yonsei University 
khk8099@yonsei.ac.kr 
Kil-Soo Suh 
Yonsei University 
kssuh@yonsei.ac.kr 
Dongmin Kim 
University of New Brunswick 
dongmin_kim@yahoo.com 
 
ABSTRACT 
Collaborative online shopping refers to the activity in which a consumer shops at an online store concurrently with one or 
more remotely located shopping partners such as her friends or family. Although collaborative shopping is one of the popular 
ways of shopping in an offline context, many existing studies regarding online shopping have focused mainly on shopping by 
individuals; few studies have examined how to enhance the collaborative online shopping experience. This study examines 
two features that have the potential to enhance collaborative online shopping experiences in the context of a clothing store: a 
personalized virtual model and voice chat support between shopping partners. Drawing from theories of media richness and 
social presence, we will examine whether implementing these two features can increase telepresence and copresence. 
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